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HEADING EAST: AmfAR will launch its first 
foray into India when the Foundation 
for AIDS Research will host amfAR 
India, its inaugural fund-raising gala in 
Mumbai on Nov. 17. The centerpiece of 
the Love Gold and American Airlines-
sponsored evening will be a gold-themed 
fashion show showcasing wares from top 
Indian designers. The bash, which will 
take place at the Taj Mahal Palace, will 
be hosted by Sharon Stone with amfAR 
chairman Kenneth Cole in attendance. 
Ke$ha is slated to perform. 

— TAYLOR HARRIS

ROWLEY DOES BEAUTY: After dipping her 
feet into the e-commerce world with 
an eyewear business she launched 
this summer, Cynthia Rowley is taking on 
color cosmetics in a similar fashion. 
Beginning today, consumers will be able 
to preorder debut items from a new 
makeup range by Rowley, exclusively 
via the online shop Birchbox. She will 
roll out additional items, including a 
spring collection, in a monthly Birchbox 
for subscribers as well as through the 
subscription service’s e-commerce site.

“The eyewear site is a very similar 
model to what we are doing now in 
beauty,” said Rowley, who was also 
Birchbox’s first designer collaborator. 
“We’re launching only online, creating 
a dialogue with our consumer, so we’re 
able to react and gather data and really 
use social media to have immediate 
feedback. Rather than just throwing 
more product in the world, it’s about 
influencing design in a new way.”

Cynthia Rowley Beauty will launch 
with three products: a 12-hour liquid 
eyeliner for $18, as well as two limited-
edition items, a $24 Eye Shadow Palette 
and a $15 Gilded Canvas Bag. 

Rowley said she is open to growing 
her range into “a cohesive collection” 
that could be more widely available over 
the next year or two. — BELISA SILVA

COMINGS AND GOINGS: Coach Inc. named 
Iana dos Reis Nunes vice president of 
public relations, a new role effective 
Dec. 2. She will join from The Row, 

where she has served as vice president 
of global communication since August 
2012. Prior to The Row, dos Reis Nunes 
spent two-and-a-half years as executive 
director of public relations at Chanel 
Inc., and, before, rising to public 
relations director for Louis Vuitton 
North America. At Coach, she will report 
to senior vice president of global brand 
communications Jason Weisenfeld.

Also at Coach, Sandra Hill, executive 
vice president of women’s design, is 
leaving the company to pursue other 
interests. Stuart Vevers recently took over 
the creative helm of the company as 
Coach’s executive creative director.

 — MARC KARIMZADEH

GALA NIGHT: The American Friends of 
the Israel Museum held its annual gala 
at New York’s Cipriani 42nd Street 
on Oct. 28. Among the 450 guests were 
Charles Bronfman, Stacey and Matthew 

Bronfman, James Carpenter and Toshiko 
Mori, Ambassador Ron Dermer, Luis Gispert, 
Ninah and Michael Lynne, Linda and Harry 
Macklowe, Madge and Martin Miller, Eleanor 
Heyman Propp, Ambassador Ron Prosor, 
Ingeborg and Ira Leon Rennert, Doug and 
Mike Starn, Judy and Michael Steinhardt, 
Liz Swig and Alice Tisch. This year’s 
event raised more than 
$2.2 million for the Israel 
Museum, Jerusalem and 
the event’s theme, “Time & 
Again,” highlighted precious 
treasures from the museum’s 
collections, which include 
unique prehistoric objects and cutting 
edge works of contemporary art and 
design. — WWD STAFF

RETAIL PALACE: The Benetton family’s 
real estate holding, Edizione Property, 
confirmed Monday it is in advanced 
negotiations with an undisclosed 
retailer to rent Venice’s Palazzo Fontego 
dei Tedeschi. According to market 
sources, DFS Group, the luxury and 
duty-free retailer majority-owned by 
LVMH Moët Hennessy Louis Vuitton, 
could be in pole position to secure 
the lease for the 18th-century palazzo, 
which the Benetton family bought from 
the Italian postal service in 2008 for 
about 60 million euros, or $84 million at 
average exchange.

After a five-year negotiation with 
Venice’s municipality, the Benetton 
family last March got authorization to 
restore the 101,507-square-foot palazzo. 
The restoration project, valued at 18 
million euros, or about $24 million at 
current exchange, has been given to 
Dutch architect Rem Koolhaas.

 — ALESSANDRA TURRA

PHILIPPINES PROJECT: The Armani Group 
has inked a partnership with real estate 
developer Century Properties, based 

in the Philippines, to design luxury 
residential units, common areas and 
amenities for its latest landmark project, 
Century Spire. The project is scheduled 
to be completed by the end of 2018.

Located in Makati, Century Spire is 
being designed by Studio Daniel Libeskind. 

“If the architect’s aim is to create 
remarkable spaces, then it is 
my aim to bring these to life 
through my interior-design 
aesthetic,” said Giorgio Armani, 
president and chief executive 
officer of his group, adding 
that he felt the combination of 

Daniel Libeskind’s vision and his own 
“will result in a truly remarkable place to 
live, full of elegance and wonder.”

Some of the Armani/Casa Interior 
Design Studio’s most recent projects 
include the Maçka Residences in 
Istanbul and The World Towers in 
Mumbai. — LUISA ZARGANI

VIVIENNE’S VALUABLES: Vivienne Westwood 
has teamed with five British heritage 
brands for a capsule “collaboration” 
collection, called Vivienne Westwood 
[Heart], which celebrates British quality 
and craftsmanship.

Luggage brand Globe Trotter; 
outerwear specialist Gloverall; 
cashmere and knitwear label Johnstons 
of Elgin; traditional hatter Lock & Co., 
and luxury sock brand Pantherella 
are Westwood’s chosen brands, all of 
which are between 75 and 346 years old. 
According to Westwood, these brands 
were chosen because they “epitomize 
Vivienne’s ‘quality over quantity — buy 
less, choose well, make it last’ ethos.”

The collaborative items will be 
available from next week in Westwood’s 
Conduit Street and King’s Road stores in 
London, at selected international stores 
and at viviennewestwood.com. 

— JULIA NEEL 

11WWD   TUESDAY, NOVEMBER 5, 2013

FASHION SCOOPS 

FOR MORE 
SCOOPS, SEE

WWD.com

The American Friends of the Israel Museum 
gala raised more than $2.2 million.

Macy’s Meets With Sharpton 
Over Racial Profiling Issue

By LISA LOCKWOOD

NEW YORK — The Rev. Al Sharpton 
met with Macy’s officials at the Herald 
Square flagship Monday over racial pro-
filing allegations at the retailer. 

The meeting follows one last Tuesday 
that Sharpton had with Barneys New 
York officials at the Harlem headquar-
ters of National Action Network, a civil 
rights organization he founded.

As reported, Robert Brown, an actor 
who stars in the HBO series “Treme,” 
said he was racially profiled at Macy’s 
Herald Square on June 8. He alleged 
he was stopped by at least three plain-
clothes police officers, accused of using 
a fraudulent credit card and was de-
tained at the store. He has filed a lawsuit 
against Macy’s and the New York Police 
Department. Macy’s has said that pre-
liminary findings of its own investigation 
showed no involvement of store person-
nel in Brown’s detention, which was char-
acterized as an NYPD action. 

The retailer said Monday, “Macy’s ex-
ecutives, led by chairman, president and 
chief executive officer Terry Lundgren, 
met this afternoon with a group of com-
munity leaders from the National Action 
Network, National Urban League and 
other organizations to discuss recent po-

lice apprehension cases in and around 
Macy’s Herald Square store. The meet-
ing included a healthy exchange of in-
formation and ideas for continuing to 
foster equal treatment for all customers. 
Macy’s considers its loss prevention poli-
cies to be among the very best and most 
progressive in the retailing industry, and 
the company expressed its intention to 
continue to hold itself to a very high stan-
dard in its relationships with customers 
and law enforcement authorities toward 
an objective of providing the best possible 
shopping experience. The company reit-
erated its deep commitment to diversity 
and inclusion, and that it does not toler-
ate discrimination of any kind.” 

After the meeting, Sharpton told the 
Associated Press that he had a “brutally 
honest” meeting with Macy’s and that 
Macy’s needs to quickly make clear how 
it can guarantee racial profiling won’t 
happen because “we are not going to go 
through the holidays and have people 
shop where they are going to be profiled.” 
NAN had no further comment, and of-
ficials at the National Urban League 
couldn’t be reached at press time.

New York Attorney General Eric T. 
Schneiderman, who is investigating racial 
profiling at both Macy’s and Barneys, has 
begun receiving documents from both retail-
ers and is actively interviewing witnesses.
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